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Cost Structure
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Solution

« IRNXILDREICKDHEE

« T—HDRZBN GEPRE
ETARXATLARDT)

« TSR RARIY—RECDE

B (TOOHNZELTVWET 1%
)

2T

Key Metrics
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Unique Value Proposition

o TP TERNEENSI LU
SERHTHN DRIV IEER

—AETTRILEF—4EE]IC
LR 5LHEH

YRTFE)TAZ“FELRERT
=37EN

FERIpYE T

Unfair Advantage
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Channels
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Revenue Streams
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Customer Segments
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