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Cost Structure
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Key Metrics
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Unique Value Proposition

« BEETEZETISUR/N\wIHMEL

iz

o INTEMT LIRS

o FLURRPRGBICEDLETHRIS

BN

FERIpYE T

Unfair Advantage
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Channels
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Revenue Streams

« YITROVTa> (BEREETIL)
« REHXPEERIMNEOEE
o TLITVLTZVREDEMA T a> e

sl BEEIAE

Customer Segments
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