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Cost Structure

mRIKDIKE - EANER

R TEIEC ANGFE
sl B (BLXEm PS> 7)
=R =§ =

R

Solution

mRMDNSIRRIKZE R VX
BE D BT VhsRICEDE

BEICANTERZHBIR

2T

Key Metrics
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Unique Value Proposition
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Unfair Advantage
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Channels
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Revenue Streams
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Customer Segments
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