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Cost Structure
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Key Metrics
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Unique Value Proposition
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Unfair Advantage

« TEBRTML=7477—)L1EWV
5T VRMG

o MIZRARE—REFXITEX)Y
k~

- WARNTS2RT]

Fv I

Channels

- REERIETORTERS

e ECHk(Amazon.EXAY) T
DLER

« TLECMPH#ERILS

6 ELlrit

Revenue Streams
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Customer Segments
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